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A Global Leading Research Agency & The Largest Market Research Caompany in China

Countries With
16 000+ Full-time Ipsos 80+ Ipsos Offices
1
Countries We Do
100+ Research in

N

employees

1 6 Billion euros in annual
. revenues

Million interviews
conducted each year

Clients around
the world

* Integrity
Curiosity

5 values - Collaboration
» Client First
* Entrepreneurial Spirit
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Ipsos data has been quoted by major mainstream media in China
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What is professional service?
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Professional

- QUIRSSIRIERAEEXNERRAIEIANR, FINiERE. =i
=it fEEEFEEETET OSSR,

Service
- BAIRSSE

BERITENTEOTERE.
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Professional service includes...

MBI R A RIRT

Venture Capital/investment bank

MorganStanley

hizEE

Market Research

IKANTAR
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Consulting

2it27

AcC

=

pwc

EY

counting firm

Deloitte.

KPMG

'S

Advertisement

ITRF]

IT firm

>
accenture




T RN R ER ISR

The edges are blurred...
Marketing Research
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How do professional servicers help clients?

Understand Understand What Clarify Project
Business Questions Client Know Delivery Objective
Collect Information

Implementation
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What is professional servicers’ role?

KilhERimRESHAE

We play many roles for our clients ...

Advisor

As the research
experts, we advise
on best approach to
meet the objectives

8 - © Ipsos | ZRYEFE

Quality
Controller

We are responsible
for delivering the
results with integrity
and thoroughness

Interlocutor

We represent the
voice of the
consumer to the
clients

Consultant

We recommend
appropriate actions
as a result of the
research

Facilitator

We help the clients
look good within
their own

companies
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What is marketing research?
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hizif%
Market
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Research
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Marketing Research help client to understand market and consumers

Market

Innovation Activation
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Diversified Data Source

REQUESTED DATA UNREQUESTED DATA

User Generated Data

Free Expressions

® Qualitative Text ® Social Signals

® Speech & video Data ® Visual Web Data
® Survey Open Ends ® Live & Video Data
o .. o ..

UNSTRUCTURED

R&R Data

® E-COM, Places Data

Survey Data Passive/Machine Data

® Quatitative ® Passive Metering Data
STRUCTURED ® poll _

CRM Data Open Data

® Client Data ® \Weather Data
o .. o ...
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STTRIMME

The value of agency’s work

We Know We Don’t Know

Clients Don’t | Area to Show Our Ex_perﬂse Excellent Work!
Know and Charge Premium
Clients Know Consulting at Brief Stage Failed Projects
A
\__&
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Value of Ikigai Life
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